
Average Rank 1 2 3 4

One Tuition Rate In- and Out-of-State 2.87

Retention Incentive for Timely Academic Progress/Degree
Completion

1.96

Scholarship for Completing Associate's Degree 2.52

Additional Incentives for Transfer Students 2.65

Data Table

  6 26.09% 2 8.7% 4 17.39% 11 47.83%

  11 47.83% 4 17.39% 6 26.09% 2 8.7%

  2 8.7% 13 56.52% 2 8.7% 6 26.09%

  4 17.39% 4 17.39% 11 47.83% 4 17.39%

One Tuition Rate In- and Out-of-State  

Retention Incentive for Timely Academic Progress/Degree
Completion

 

Scholarship for Completing Associate's Degree  

Additional Incentives for Transfer Students  

Average Rank 1 2 3 4 5

Advertise Speciality Programs in Other States 3.7

Focus Marketing on Individual Programs 2.74

Highlight Careers Rather Than Degrees 2.35

Highlight Program Resources and Faculty 3.43

Video Highlights of Successful Students in Programs 2.78

Data Table

  3 13.04% 3 13.04% 3 13.04% 3 13.04% 11 47.83%

  7 30.43% 4 17.39% 3 13.04% 6 26.09% 3 13.04%

  6 26.09% 7 30.43% 8 34.78% 0 0% 2 8.7%

  2 8.7% 3 13.04% 5 21.74% 9 39.13% 4 17.39%

  5 21.74% 6 26.09% 4 17.39% 5 21.74% 3 13.04%

Advertise Speciality Programs in Other States  

Focus Marketing on Individual Programs  

Highlight Careers Rather Than Degrees  

Highlight Program Resources and Faculty  

Video Highlights of Successful Students in Programs  

Average Rank 1 2 3 4 5

Reach Out to Alumni to Recruit Children 3.57

Target Businesses and Employees 3.43

Program Days 3.17

Increase Faculty Interaction with Students and Parents 2.13

SPARC Rank IDEA Survey - Dashboard
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States Responses

MI 97.37%

Unknown (US) 2.63%

Outside US / Unknown 0.00%

Total 100.00%

2. Please rank the following Financial Aid/Tuition Ideas in order of priority:

3. Please rank the following Marketing Ideas in order of priority:

4. Please rank the following Recruitment Ideas in order of priority:



Focus Groups with Students as well as Faculty and
Admissions

2.7

Data Table

  2 8.7% 5 21.74% 3 13.04% 4 17.39% 9 39.13%

  2 8.7% 4 17.39% 5 21.74% 6 26.09% 6 26.09%

  3 13.04% 4 17.39% 6 26.09% 6 26.09% 4 17.39%

  12 52.17% 2 8.7% 5 21.74% 2 8.7% 2 8.7%

  4 17.39% 8 34.78% 4 17.39% 5 21.74% 2 8.7%

Reach Out to Alumni to Recruit Children  

Target Businesses and Employees  

Program Days  

Increase Faculty Interaction with Students and Parents  

Focus Groups with Students as well as Faculty and
Admissions

 

Average Rank 1 2 3 4 5

More Assistance (SLA) for Failing Students 3.13

Create Ombudsman Position 4.17

Increase Use of Mentors 3.0

Holistic Retention Activities (academic, social, financial) 2.22

Focus on Providing Quality Student Service (treat them well) 2.48

Data Table

  3 13.04% 3 13.04% 6 26.09% 10 43.48% 1 4.35%

  4 17.39% 0 0% 0 0% 3 13.04% 16 69.57%

  1 4.35% 7 30.43% 8 34.78% 5 21.74% 2 8.7%

  9 39.13% 5 21.74% 5 21.74% 3 13.04% 1 4.35%

  6 26.09% 8 34.78% 4 17.39% 2 8.7% 3 13.04%

More Assistance (SLA) for Failing Students  

Create Ombudsman Position  

Increase Use of Mentors  

Holistic Retention Activities (academic, social, financial)  

Focus on Providing Quality Student Service (treat them well)  

Average Rank 1 2 3 4 5

Lack of class selection/on campus and online 3.35

Develop communities to promote student engagement 3.22

Personalize advising 2.65

Improve wireless 3.57

Plan for any programs with wait lists (expand/make room for
more students in seats)

2.22

Data Table

  3 13.04% 5 21.74% 3 13.04% 5 21.74% 7 30.43%

  5 21.74% 3 13.04% 4 17.39% 4 17.39% 7 30.43%

  6 26.09% 4 17.39% 7 30.43% 4 17.39% 2 8.7%

  3 13.04% 2 8.7% 4 17.39% 7 30.43% 7 30.43%

  6 26.09% 9 39.13% 5 21.74% 3 13.04% 0 0%

Lack of class selection/on campus and online  

Develop communities to promote student engagement  

Personalize advising  

Improve wireless  

Plan for any programs with wait lists (expand/make room for
more students in seats)

 

Comments/Suggestions:

11/08/2016 61839940

11/07/2016 61816101

11/07/2016 61815401

11/07/2016 61807311 1- High Priority and 5 is low priority.

11/07/2016 61786578

11/07/2016 61785335

11/07/2016 61782338

11/07/2016 61781527

11/07/2016 61778163

11/07/2016 61774239

11/07/2016 61769519 Some programs already do a lot of this. It seems other do not do it at all......

5. Please rank the following Retention Ideas in order of priority:

6. Please rank the following Academic Student Services Ideas in order of priority:

7. Comments/Suggestions:



Prioritize marketing ideas.....

11/06/2016 61756632

11/05/2016 61726585

11/04/2016 61698701 Have a deep look into all of the NSSE data to find factors that impact student satisfaction and retention.

11/04/2016 61648649 We need to understand program capacity,limitations, and modes of delivery to inform enrollment plans that align with viable markets.

11/04/2016 61645627 Look at offering more for people that work - focusing on employed in the area. Classes at noon or one night a week. Develop a schedule so they can see how long it would take.

11/04/2016 61644030

11/04/2016 61641310

11/04/2016 61641529

11/04/2016 61640021

11/04/2016 61639584

11/04/2016 61634444

11/04/2016 61634530


