Ordering items online and purchasing items in store are two different experiences with advantages on both
sides. The internet offers the ability to browse large amounts of inventory quickly, privacy, and access to con-
sumer reviews. In person one can actually hold an object in their hand, judge its quality, and talk to people that
can answer specific questions about a potential purchase. This store’s goals is to bring the benefits of shop-
ping online into a physical space to create the best shopping experience possible.

Large screens capable of browsing catalogs of items quickly paired with a ceiling lighting system capable of
locating them in the store (and show customers how to style a particular item), apps that can recognize items
and tell you information about materials and reviews, as well as a store monitoring system that can track cus-
tomers and inform employees through Google Glass what they desire without having to initially approach them
all combine to create a truly customizable shopping experience.
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touch screen catalog
can be traced to the real
life location through the
ceiling lighting system
changing color.
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