VITA – SUSAN K. JONES
            A.  Name: Susan K. Jones
                  Rank:  Professor
                  Tenure/Non-Tenure:  Tenured in 1994
                  Department or Division:  College of Business/Marketing Department
Teaching Experience: Since Fall 1990 full-time; 6 years additional as an adjunct at two schools
                  Areas of Involvement (in teaching)
                  1981-1984:  Aquinas College, Instructor (Part-time):  Principles of
                  Advertising, Principles of Marketing
                  1987-1990:  Northwestern University, Instructor (Part-time): Direct
                  Marketing Creative Strategy at the graduate level
                  1990-Present:  Ferris State University, Associate to Professor:  Advertising/IMC 
                  Management, Promotional Writing, Principles of Advertising/IMC, Business-to-
                  Business Advertising/IMC, Retail Promotion, Principles of Marketing, Marketing
                  Cases and Problems, Principles of Public Relations, Public Relations Cases,
                  Public Relations Campaigns, Internet-based classes in Direct Marketing and
Business-to-Business Advertising/IMC, two Internet-based E-Commerce Marketing 
classes, World of E-Commerce class; FSUS 100 for general business students and for ADVG/MKTG first-years.  Program expert in E-Commerce Marketing.  Coordinator of Direct Marketing, E-Commerce Marketing and Business-to-Business Marketing Certificates.  
            B.  Education Background
                  1972:            M.S.J., Northwestern University
                                       Major:  Advertising; first in a class of 54; Kappa Tau Alpha
                                       Harrington Memorial Award

                  1971:            B.S.J., Northwestern University
                                       Major:  Advertising; Theta Sigma Phi
                                       Minors:  English, Political Science
                                       Teaching Certificate in English and Journalism
            C.  Prior Experience not in Education
                  1972-1973:   Sears, Roebuck & Company
                                       Copywriter
                                       Chicago, IL
                  
                  1973-1974:  Wickes Furniture Company
                                       Copywriter
                                       Wheeling, IL
                  1974-1977:  Marshall John Advertising
                                      Copywriter/Account Executive
                                      Northbrook, IL
                  1977-1980:  The Hamilton Group
                                      Marketing Manager
                                      Wheeling, IL
                  1980-Present:  Susan K. Jones & Associates
                                      Copywriter, Direct and Interactive Marketing Consultant
                                      East Grand Rapids, MI 
                  1998-2007:  The Callahan Group, LLC
                                       Partner/Associate Partner/Consultant
                                       Rosemont, IL
            D.  Current Professional Memberships
                  Direct Marketing Educational Foundation Professors’ Academy 
                  Direct Marketing Association Echo Academy
                  Chicago Association of Direct Marketing 
                  Chicago Association of Direct Marketing Educational Foundation Trustee
                  Direct Marketing Association of Detroit
            E.  Professional Meetings Attended
                  Academic Update/IMC Roundtable of the Chicago Association of Direct Marketing

                  Educational Foundation 2002, 2003, 2004, 2005, 2006, 2007, 2008, 2009, 2010, 2011
                  Lilly North Conference (Traverse City, MI) 2003, 2004, 2005, 2006, 2007, 2008, 

                  2009, 2010, 2011 (Speaker in 2005, 2006, 2007, 2008, 2009, 2010, 2011)
                  Michigan Bankers Association Bank Management and Directors Conference

      2005
                  Attendee at West Virginia University “Integrate” Conference 2009, 2010, 2011 

                  (Speaker in 2011)
      Direct Marketing Educational Foundation Educators’ Conferences/Research Summits

      (1990-2011 annually).  Co-Chair of Case Writers’ Workshop 2007-Present; speaker
      annually since 1995.  

                  Direct Marketing Association Annual Conference (1981-2011 annually)
                  Chicago Association of Direct Marketing Annual Conference (1978-2011
                  annually)
                  Camp Interactive, Lake Tahoe, CA (1999 and 2000)
                  Business-to-Business Conference of the Direct Marketing Association (1991,
                  1996)
                  West Michigan American Marketing Association Annual Conference (1995-
                  present when held)
                  Promotional Products Association Educators’ Conference (1997)
                  International Radio and Television Society Educators’ Conference (1994, 
                  1995, 1998)
Direct Marketing Association of Detroit Annual Conference (1999-present when held)
                  Direct Marketing Association of Detroit Automotive Interactive     

                  Conference/Advanced Interactive Marketing Conference
                  (2000, 2002, 2003, 2004, 2005, 2006, 2008, 2010, 2011)

      The System Seminar – Internet Marketing (2004, 2005)
            
                  F.  Papers Presented 
                  Presented “E-Commerce and Data Mining Trends and Topics” at Ferris State

                  Teachers Academy, June 2011

      Presented “From E-Commerce to V-Commerce” at DMEF Research Summit, 

                  October 2011

                  Presented “From E-Commerce to V-Commerce” for the College of Business 

                  Colloquium (2011)

             Presented “From Web 2.0 to Web 3.0: Implications for Advertising Courses” at the
                  Direct Marketing Educational Foundation Academic Summit, October 2010
Speaker on “Age Wage” for the College of Business Colloquium (2010)

Presented “Beyond the Banner: Teaching Powerful Creative Techniques in Digital Direct Marketing” and “When Facebook is the Textbook” at the Direct Marketing Educational Foundation Academic Summit, October 2009

                  Presented “Age Wave” for the College of Business Colloquium (2009)

Presented two colloquia in Fall of 2008 for College of Business and Faculty Center for Teaching and Learning on “Europe as a Global Player”  

Presented on Getting and Implementing Student Feedback for FCTL, February 2008

Presented “How to Maximize Your Personal Creativity” to FSU Honors Students

(2007)

Speaker on Teaching with Cases for the College of Business Colloquium (2007)

Speaker on Learner-Centered Teaching for the College of Business Colloquium (2006) and the FCTL Spring Learning Institute (2007) 

Panel facilitator/Committee co-chair at Chicago Association of Direct Marketing Educational Foundation Academic Update (2002, 2003, 2004, 2005, 2006, 2007, 2008) 
Speaker at Chicago Association of Direct Marketing (CADM) Annual Conference on Creative Strategy, Introduction to Direct Marketing, and Authors’ Panels (1987, 1988, 1991, 1995, 1996, 1997, 1998, 1999, 2000, 2001, 2002, 2003, 2004, 2005, 2006, 2007, 2008)
                  Speaker at CADM Bob Stone Education Day 2002, 2003, 2004, 2005, 2006
Discussant and/or speaker at Direct Marketing Educational Foundation Educators’ Conferences on Creative Strategy, Interactive Marketing, Case Writing and Teaching Methodologies (1995-2010 annually) – including 2009 co-presented talk, “Beyond the Banner: Teaching Powerful Creative Techniques in Digital Marketing” and co-presented talks for 2008:  “Seizing the Opportunity: Enhancing Creativity in Direct and Digital Marketing” and “Creative Strategy in Direct and Interactive Marketing and IMC Instruction.”  

Co-Chair of Direct Marketing Educational Foundation/CADM Educational Foundation Case Writers’ Workshop (2007-Present)

Presenter of “American Red Cross Case” at Direct Marketing Educational Foundation Educators’ Conference 2002
Presenter of “A Hierarchy of Needs Approach to Direct Marketing Fund-Raising at Direct Marketing Educators' Conference 1992
Frequent speaker at marketing meetings and conferences including those of the Direct Marketing Association of Detroit, Kansas City Direct Marketing Association, West Michigan American Marketing Association, Direct Marketing Association of Detroit, Louisville Direct Marketing Association, Chicago Association of Direct Marketing
                                         
                  G.  Publications
Co-editor of textbook:  The IMC Handbook: Readings and Cases in Integrated Marketing Communications, Second Edition with co-editor Dr. J. Steven Kelly of DePaul University, scheduled for publication in August 2011 by RACOM Communications

Sole author of textbook: Creative Strategy in Direct and Interactive Marketing, Fourth Edition, scheduled for publication in August 2011 by RACOM Communications.  
      Scovotti, C. & Jones, S.K. (2011). Marketing Curriculum & the Generations of the 
      Web, Proceedings of AMA 2011 International Collegiate Conference. New Orleans, 
      March 25, 2011

      Co-author along with Carol Scovotti of University of Wisconsin-Whitewater of 

      “Web 2.0 to Web 3.0: Implications for Advertising Courses,” Spring 2011, Journal of

      of Advertising Education                
Co-author along with Peter Johnson of Pace University of “Beyond the Banner: Teaching Powerful Creative Techniques in Digital Marketing,” Spring 2010, Journal of Advertising Education                
               Author of “From E-Commerce to V-Commerce,” chapter in the book Virtual Worlds 
                  and E-Commerce: Technologies and Applications for Building Customer     

                  Relationships published in 2010 by IGI Global.
Contributing writer for Estraria, the South American Comunidad de Marketing with first article at http://www.estratia.com/_Tendencias-tecnologicas-para-2009.htm 
Author of Direct Marketing section of the textbook Advertising and the Building

of Brands published in 2009 by The Copy Workshop, Chicago, IL

Co-author along with Glenn Griffin of Southern Methodist University and Peter Johnson of Pace University of “Seizing the Opportunity: Enhancing Creativity in Direct and Digital Marketing,” Spring 2009, Journal of Advertising Education
Sole author of fifth edition of Business-to-Business Internet Marketing 
published Fall 2008 by Maximum Press

Co-editor of textbook:  The IMC Handbook: Readings and Cases in Integrated Marketing Communications with co-editor Dr. J. Steven Kelly of DePaul University published in Fall 2008 by RACOM Communications

Sole author of textbook: Creative Strategy in Direct and Interactive Marketing published in early 2006 by RACOM Communications.  
Co-editor of textbook:  Cases and Readings in Integrated Marketing Communications with co-editor Dr. J. Steven Kelly of DePaul University published in 2004 by RACOM Communications;
Marketing Convergence, book published in early 2003 with co-author Ted Spiegel of Northwestern University (RACOM/Thomson). 
“Saint Laurie” Case for DMEF/DePaul University Case Writers’ Workshop 2006
“American Red Cross” Case for DMEF/DePaul University Case Writers’ Workshop 2002
Co-author of "Shoplink.com" Case Study 1999-2000 created for DMEF/DePaul University Case Writers' Workshop
Sole author of textbook:  Creative Strategy in Direct Marketing (NTC Contemporary Publishing) Second Edition 1998, First Edition 1991
                  Co-author of trade book:  Selling by Mail (Charles Scribner’s Sons, 1985)
                  Author, co-author or editor of a dozen books on limited-edition collectibles
                  Author of two short novels about Colorado in the Gold Rush era:  
                  The Life and Times of Liberty Falls, parts one and two
                  Co-author of Time-Management for Executives (Charles Scribner’s Sons, 1981). 
Monthly columnist, “Ask the DM Experts,” Chicago Association of Direct Marketing newsletter (adMarks) since the mid-1990s
                  Past contributor to the “Secondary Market Report,” Collector Editions magazine
                  H.  Other Research Activity
Extensive:  Ongoing research on direct marketing, creative strategy, e-commerce and business-to-business marketing
            I.    Consulting
                  As a consultant for Susan K. Jones & Associates and The Callahan Group, 
                  direct marketing, advertising and PR clients have included:
                  eBay                                                          Professional Marketing

                  Allstate Insurance Company                    
“One Step Ahead” Catalog
                  Retail Target Marketing Systems             Irvin-Alan Fabrics
                  The Hamilton Collection                          Collectors’ Information Bureau
                  Enesco Corporation                                 
International Resources, LLC
                  Ferris State University                              “Eximious” Catalog
                  International Correspondence Schools     Rokenbok Toy Company
                  The Bruss Company                                 
NCPSSM
                  “The Squire’s Choice” Catalog                Phoenix Data Processing
                  Consumers Energy                                   
ServiceMaster
                  American Blind & Wallpaper                   Mcloone Metal Graphics Co.  
                  Advanstar Communications                      Weston Medical Training Systems
                  American Back Care                                
Stamats (Higher Ed Consultants)
                  Sinclair Institute
AMACORD
                  The HON Company
Yamaha Band & Orchestral Division
                  Gift and Home Trade Association            University of West Virginia

                         El Instituto de Comercio Electrónico y Marketing Directo (Spain)       
Asociación de Marketing Directo e Interactivo de Argentina (Argentina)
      
            J.  Professional Growth Activities
Attended Independent Community Bankers of America Conference, September 2011

Served as a reviewer for the Journal of Critical Incidents, 2011

Served as a member of the Editorial Advisory Board for the book: Mobile Technologies Consumption: Opportunities and Challenges 2010 (book published 2011)
Participant in a wide range of seminars and activities sponsored by the Ferris State

University Faculty Center for Teaching and Learning including numerous WebCT

and Ferris Connect training sessions and a semester-long faculty community focused on learner-centered teaching.  
Served as Judge for Chicago Association of Direct Marketing Emerging Leaders 

Awards 2009, 2010, 2011
Attended Michigan Bankers Association Bank Management and Directors’ Conference, December 2009

Attended week-long “Data Mining Boot Camp” in Chicago sponsored by SPSS, Summer 2008

Attended by-invitation Google Seminar for Professors in Ann Arbor, June 2008

Named a charter editorial board member for the International Journal of Integrated Marketing Communications 2008; this is an ongoing appointment

2008 participant in the two-week “Europe as a Global Player” conference sponsored by the Ministry of Education, Science, Youth & Culture Rhineland-Palatinate

Attendee at BB World 2007 in Boston (Blackboard/WebCT conference)

Attendance at seminars, workshops and conferences focused on direct marketing, advertising, general marketing, e-commerce and other related fields, 1977-present
Served as a reviewer for a paper for the International Journal of Entrepreneurship 
and Small Business, 2006
Served as reviewer for papers for the Academy of Marketing Science Annual Conference, 2005
Served as reviewer for papers for the Direct Marketing Educational Foundation 
                  Conference and Proceedings, 2000-2005, and 2008.  
Served as judge for International Echo Awards of the Direct Marketing Association, 2001, 2003
Reading of related professional materials published by the Direct Marketing Association, Chicago Association of Direct Marketing, Direct Marketing
Association of Detroit; trade publications including Direct, DM News, Advertising Age, Marketing News, BtoB; numerous textbooks, other books, and articles related to direct marketing, advertising, marketing and e-commerce.
Development of eight of the first classes taught completely on-line by non-CIS Ferris business faculty; continuous improvement of the four online classes I teach each summer.  
            
K. Seminars, Training Programs, etc. Conducted for Business and Industry
Speaker at West Virginia University “Integrate 2011” Conference on “From E-Commerce to V-Commerce,” June 2011

Keynote Speaker at the Gift and Home Trade Association Annual Conference,

November 2010, on “How to Generate More Leads and Sales with Direct Mail and Space Advertising”  

Panelist at the Arts Council of Greater Grand Rapids “New Markets” Panel Discussion for artists and arts organization representatives, September, 2010

Keynote Speaker at “Tapping into the NU Network: Speed Networking Night,”

July 2009 at the Northwestern Club of Metro Detroit; October 2009 at the Northwestern Club of West Michigan.  
Speaker at Michigan Bankers Association Spring Seminar, Traverse City, MI, May, 

2008

Marketing 101 Two-Part Workshop for Members of the Arts Council of Greater Grand Rapids, April 2008

Marketing/Fundraising Workshop for West Michigan Association of Fundraising Professionals for National Philanthropy Day, November 2007

Seminar in Buenos Aires for Direct Marketing Educators through AMDIA Academic Community, November 2006
Seminars in Barcelona and Madrid, Spain for El Instituto de Comercio Electrónico y   
                  Marketing Directo, July 2006      
Speaker for Grand Rapid Graphic Communication Alliance, April 2006
Speaker at eBay Media Summit (San Jose, CA) October 2004
Speaker at The System E-Commerce Seminar (Itasca, IL) June 2004
Speaker at Great Lakes Interactive Marketing Association (GLIMA) in Grand Rapids, May 2003 
Speaker at American Marketing Association/West Michigan “Mission Based Marketing” Seminar 2003, 2004
General Chair (2000-2001) and Program Chair (1999-2000) of Direct Marketing Days & Expo in Chicago (during my year as chair, attracted 2,000 attendees and exhibitors)
Periodic seminars on Integrated Marketing Communications and Basics of Consulting    
                  for newspaper executives, sponsored by Consumer Target Marketing and Retail 
                  Target Marketing Systems (1992-1996)
                  
      Volunteer seminar leader and consultant for The Direction Center, which served West 
                  Michigan non-profits.  Topics include general marketing, promotional plans for non- 
                  profits and fund-raising; marketing planning (1988-1998)
                  
      Twice-yearly half-day programs in direct marketing for the University of Michigan  
                  Executive Education Center (1999-2001)
                  
                  Full-Day Direct Marketing Seminars for University of Louisville/Louisville Direct 
                  Marketing Association and Direct Marketing Association of Detroit (1999-2000; 
                  Louisville 2006)
                  
                  Two-day marketing seminar (2000) for Yamaha Musical Instruments in Grand Rapids
                  
                  Full-day direct marketing seminar (2001) for Mcloone (metal arts company) in La  

      Crosse, WI
                  
                  Full-day creativity seminar (2002) for Stamats Communications in Cedar Rapids, 

      Iowa
Two-day B-to-B direct marketing seminar (2002) for Advanstar Communications in Cleveland, Ohio
Two-day direct marketing seminar (2002) for Consumers Energy in Jackson, Michigan
Periodic speaker for DECA and Michigan Marketing Educators (2001-2004)
            L.   Professional Presentations, Speeches, etc.
                  See section F.
            M.  Institutional Services Performed
                  University-Wide Committees:  
                  Entrepreneurial Institute Development Committee (2011-Present)

                  Ferris First! Innovation Committee; Co-Chair (2010-Present)

                  Diverse Workforce Task Force (2010-2011)
                  President Eisler’s Vice-President Burcham Review Panel (2010)

 
      Higher Learning Commission Steering Committee (2010)

                  President Eisler’s Capital Campaign Feasibility Committee (2008-Present)
                  Advancing Online Education Committee (2007-2009)

                  Michigan Energy Conference Poster Committee (2008)
      FCTL Advisory Group (2006-Present)

                  Outstanding First-Year Advocate Selection Committee (2006)
      Search Committee, Executive Director, Faculty Center for Teaching and Learning
                  (2006)
      Faculty Retreat for Online Certification (2005) 
                  Faculty Review Group for Online Programming Proposal (2005-2006) 
      Physical Teaching Spaces Task Force (2004), Co-Chair
      University Planning Committee (1998-2004); Co-Chair (2001-2004)
                  Member, President's Net-Enhanced University Committee (2000-2001)
                  Co-Chair, Communications Sub-Committee of UPC (1998-1999)
                  Member, Internet Policy Committee (1999-2000)
                  Member, Criterion Five Subcommittee for University Accreditation Process 
                  (1999)
                  Search Committee, Dean, College of Business (1995-96)
Member of Search Committee for University Marketing Agency 1995; 1998
Co-Chair of University Athletic Advisory Committee 1994-95; Assistant Chair 1993-94; Committee Member 1992-93
                  Criterion One Committee for University Accreditation Process (1993)
                  Torch Transition Committee (1993)
            
                  College of Business Committees:
                  Member, Scholarship Committee (2010-2011)

                  Member, Diversity Committee (2008-present)

                  Member, Core Appraisal Team (2006-2007)

                  Member, Scholarship Committee (2005-2006)
      Member, Sabbatical Review Committee (2004-2005)
                  Internal/External Relations Planning Committee (2004-2006)
                  Search Committee, Marketing Faculty Members (2002, 2005)
                  Member, Recruitment/Retention/Marketing Committee (2001-2004)
                  Member, E-Commerce Curriculum Committee (1999-2001)
                  Member, Core Revision Committee (1999-2000)
                  Member, College of Business Post-Tenure Review Committee (1998-99)
                  College of Business Chair, Sabbatical Review Committee (1997, 1998)
Chair of Search Committee, Public Relations Faculty and Program Coordinator (1995)
                  Search Committee, Department Head, Marketing (1996-97)
                  College of Business Review Committee (1992-96)
                  Visual Media Communications Committee (1993)
                  
                  Marketing Department Committees:
Member, Marketing Department Innovations Committee (2006-2007)

Member, Marketing Retreat/Planning Committee (2006) 
Member, Internship Committee (2006)
Member of Marketing Faculty Search Committee (2005-2006)
Member of Marketing Program Review Committee (2004-2005)
Chair of Marketing Recruitment/Retention/Marketing Subcommittee (2002-2003)
                  Member of Public Relations Program Review Committee (2003)
                  Chair of Advertising Program Review Committee (1997-98)
                  Coordinator of E-Commerce Marketing Advisory Council (2001-Present)
                  Coordinator of Advertising Advisory Council (1993-Present)
                  Chair of Marketing Department Strategic Planning Committee (1997-98)
                  Student Recruitment and Retention Activities on and off campus (ongoing)
                  Marketing Vision Committee (1993-95)
            N.  Recognition and Honors
2011 Presented with the “Alexia Vanides Teaching Award” at West Virginia University’s Integrate 2011 Conference

2011 Presented with the “Betty Ford Sustainer Award” of the Junior League

of Grand Rapids

2010 Named One of “Fifty Fascinating Professors Who Tweet” by onlineuniversities.com 

2008 Honored for Outstanding Alumni Service to Northwestern University 

2007 Inducted into the Medill School of Journalism Hall of Achievement at

Northwestern University  

2007 “Saint Laurie Merchant Tailors” case (co-author) selected as centerpiece for

Senior Executive Program in Direct, Interactive and Relationship Marketing in Madrid, Spain
2007 and 2008 – Selected as Distinguished Teacher Finalist – Ferris State University 

2007 Earned designation as one of the first two Level Five (highest level) Online Instructors by the FSU Faculty Center for Teaching and Learning 

2006 “Master/Emeritus Direct Marketer” award from the Chicago Association of 
Direct Marketing
2006, 2007, 2008, 2009, 2010 – Nominated for the YWCA “Tribute” Award by Mercantile Bank of Michigan; special recognition in 2006

2003 “Andi Emerson Award” presented in New York City by the John Caples International Awards for sharing knowledge of direct marketing creativity and strategy.  
2002 Charles S. Downs “Marketer of the Year” presented by the Chicago Association of Direct Marketing.  This represents a lifetime achievement award for my 30-year (at the time) direct marketing career as a practitioner.  
2002 “Second Place Case” Award for American Red Cross/Chicago presented by the DMEF and DePaul University Case Writers’ Workshop
                  2000 "Best Case" Award for "Shoplink.Com" presented by the DMEF and DePaul 
                  University Case Writers’ Workshop with co-author Dr. Sharmila Chatterjee       
                  1998 “Direct from the Heart” Award for Pro-Bono Service from the Chicago
                  Association of Direct Marketing
                  1997 “Direct Marketing Educator of the Year” from the Direct Marketing
                  Educational Foundation (DMEF)
1996 “Volunteer of the Year” from the Chicago Association of Direct Marketing
                  1993 “Award for Innovative Teaching” from the DMEF
1991 “Marketer of the Year” from the West Michigan American Marketing Association
            
            O.  Professionally Related Community Activities
Member, Board of Directors, Mercantile Bank of West Michigan (1998-Present); current member of Information Services, Compensation and Nominating/Governance committees; former member of Investment, Marketing and Philanthropy committees; former Chair of Board Executive Committee Sessions (2004-2006)
Member of the Friends of CASA Board (Court Appointed Special Advocates) (2011-Present) 

President, Arts Council of Greater Grand Rapids, 2006-2010 (board member since 2003 and also 1993-1999); Past-President/Board member 2010-2012 
                  Vice-President (1995-97) and Secretary (1997-99), Arts Council of Greater Grand 
Rapids (Chaired Development, Marketing, Cultural Diversity, Legislative/Advocacy and Nominating Committees)
Council of 100, Northwestern University (alumnae mentoring for undergraduate women, 2002-present; co-chair of Marketing-Communications 2002-2004; Executive Committee Member 2004-2007)
Volunteer Creativity Trainer, Gilda’s Club-Grand Rapids, (2001-Present)
Volunteer Panelist, Grand Rapids Opportunities for Women (2002)
                  President, Northwestern Club of West Michigan (2001-2003)
                  Treasurer, Northwestern Club of West Michigan (2003-Present)
                  Board Member, Northwestern Club of West Michigan (2001-Present)
                  West Michigan Alumni Admissions Council Chair, Northwestern
                  University (1987-2004); Alumni Interviewer (1987-present)
                  Northwestern University Alumni Association Board Member (1998-2002 and 2004-  

                  2007); Communications Committee Member and Co-Chair (1997-2001);
Membership Co-Chair (2001-2002); Regional Representative (2004-2007); 
Northwestern University Alumni Past Committees:  30th reunion, Education and Travel, Membership, Communications 
Past-President, Junior League of Grand Rapids (1992-1993), current Sustaining Member/Steering Committee Member, past chair of many committees and projects
Graduate, Leadership Grand Rapids (1991-92)
Member of Women's Committee, Grand Rapids Symphony (1999-2010)
Board Member, Urban Institute for Contemporary Arts (Grand Rapids) (1999); Member of the UICA Campaign Cabinet (1996-99); co-chair of Business Solicitations Unit
                  Corporate Sponsorship Vice-President, West Michigan American Marketing 

      Association (1999-2000)
                  Communications V.P.-Elect and Vice-President, West Michigan American 
      Association (1998-1999)
                  President of the East Grand Rapids Youth Development Board (1996-98)
                  President of the East Grand Rapids High School TV Production Boosters
                  (1995-98)
                  Volunteer Service Provider in Public Relations and Cultural Diversity 
                  Support, Association of Junior Leagues International (1988-92)
                  Founding Board Member, The Direction Center
Items II., III., IV., V., VI.:  I do not purport to be doctorally qualified, but rather to be professionally qualified, as evidenced by my Vita and 39-year career in direct and interactive marketing.  
            
            P.  Today’s Submission Date:  August 5, 2011 
                  
