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Goals

To promote equality, inclusiveness, and 
understanding of  the LGBT Community on 
campus and beyond.

To educate Ferris students about resources on 
campus that are inclusive of  and sensitive to a 
diverse population



Deliverables

• DVD’s and Web ready

• Three segments

• DSAGA (student perspective)

• Ferris Faculty

• Ally Support



Challenges

Time constraints

Topic Sensitivity

Scheduling

Story and Title

Graphics



Preproduction

















Proposed 
Budget

Total:  $14,563.74

See final report 
for actual costs. 



Production

Week of  February 4th

Make initial contact with client and arrange a time to meet

Meet with the clients and discuss the project and the desired objectives

Begin research and planning

Week of February 11th

Create final needs assessment along with the budget and plan.

Have a second meeting with the clients to review information and begin 
discussing possible events and interviews to shoot.



Production

Week of February 18th

Continue gathering information

Schedule days and times for interviews

Attend a D-Saga meeting 

Week of February 25th\

Begin shooting interviews

Begin writing script

Begin creation of graphics

• Week of  March 4th
• Continue to meet with clients and 

SME’s to continue developing 

story

• Week of  March 11th

• Spring Break

• Week of  March18th
• Meet with SME’s

• Shoot interviews with DSAGA 

members



Production
Week of March 25th

Continue meeting with SME’s 

Continue shooting b-roll

Shoot more interviews with DSAGA 
members.

Shoot interview with Dr. Pilgrim

Week of April 1st

Shoot b-roll and mock ally presentation 
with Emma Mentley

Shoot b-roll of  preparations for pride 
week

• Week of  April 8th

• Shoot footage of  Pride 
Week events

• Week of  April 15th

• Meet with client
• Shoot interviews with 

Brooke, Katherine, Cindy, 
Mischelle, Renee, and 
Emma

• Week of  April 22nd

• Finish editing and creating 
prototype

• Create deliverables

• Week of  April 29th

• Present final product to 
client and class



Production

Lighting and Audio 
Challenges

Drag-off  production 
challenges

Z7U and Canon T3i



Post Production: Graphics



Post Production

• 25 hours of  editing

• Creating the Story





ACTIVITY!

RED = DSAGA

PINK = FACULTY/CAMPUS

ORANGE = ALLY

YELLOW = RANDOM
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